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Product and Experience Designer in Healthcare 
  

I help research, design, and develop practical solutions that meet business and user needs. I have over 

15 years of experience in problem solving, creative, and design fields. Over the last two years I have 

acquired very strong insight into designing healthcare virtual products for consumers, patients, 

providers, and healthcare enterprises. 

 

I have an empathetic, respectful approach to understanding people and systems which I apply to my 

clients, users, and my team. I'm comfortable with dynamic contexts: evolving users’ perceptions, shifting 

priorities, and rapidly moving technologies. I thrive in problem solving scenarios: understanding all the 

sides of a problem, abstracting it, establishing connections, and defining new possibilities. 

  

  

Skills and Major Strengths: 

● Product Research and Analysis, Critical thinking 

● Hands-on leadership of the full UX cycle 

● Team leadership and mentoring 

● Communicating effectively using methods appropriate to the context: sketches, wireframes, 

whiteboarding sessions, diagrams, card sorts, reports, etc 

● Using project management tools and agile development: MS Planner, Asana, Jira, Aha 

● Designing “low bias” qualitative and quantitative surveys and working with data analysts 

● Good awareness of the U.S. healthcare environment: consumers and providers behaviors, 

healthcare IT,  business landscape and regulations 

● Designing communication modalities: voice, instant messaging and video 

● Proactive at acquiring and learning additional methodology or tools necessary for a project 

● Comfortable working in a legacy application environment 

● Comfortable with lean development  

 

 

MDLIVE  2015 - present 

User Experience Manager 

Built a user experience team able to support best in class UX practices for product design, experience 

design, interaction design, and visual design. Implemented tools and processes, improving 

cross-functional collaboration that significantly increased deliverable quality and awareness of 

opportunities and risks. Provided strategic vision to plan for a shift from enterprise-centric to 

user-centric products.  
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Key projects 

- Instigated a strategic technology shift to accommodate market segmentation through 

user-centric features and subscription plans 

- Evaluated the impact on user experience and planned feature development for integration of 

the Breakthrough Behavioral web and mobile applications (acquired in 2014) to MDLIVE’s 

platform, creating the first integrated medical/behavioral platform in the U.S. 

- Conceived of a “video call center” for hospital groups—an innovation in telehealth 

- Planned for integrating medical specialties to a platform originally designed for primary care 

- Conceived of a scheduling system for medical specialists and behavioral consultations 

- Defined key features for a price transparency tool for healthcare consumers 

- Redefined video conferencing interactions within a medical consultation context 

- Implemented methods for UI design that increased project velocity by more than 4x 

 

 

Julien Lallemand Design Consulting        2013 - 2015 

Provided product design, design direction, art direction, and visual design to a variety of clients, 

including:  

 

Voice of Witness (human rights and education non profit organization) 

Provided strategy and art direction for print and digital media. Focused on content strategy which 

helped raise awareness among grassroots and medium-level donors. 

- Contributed to a 15% increase in funding 

- Improved brand identity by supervising design and iconography on printed publications 

 

Code and Canvas (coworking incubator tech/maker space and art studios) 

Facilitated the creation of  a cultural hub, tech and maker co-working space, and artist community . 

- Developed a space that supported more than 40 artists, innovators, artisans, and makers  

- Designed the organizational bylaws based on a collaborative mode, and secured long term 

affordability for the artist section, which is among the last remaining art venues for the San 

Francisco Mission Mexican artist community 

 

 

Experience Design Consultant for Outdoor Sports Venues and Recreation 2008 - 2013 

 

Scott Wilson LTD, Hong Kong Government, Hong Kong 

Subject expert for a feasibility study for a large scale multi-use trail system suitable for mountain biking.  

Performed user surveys among multiple user types including local residents. Evaluation based on user 

experience, resident experience, impact on cultural heritage and land use. Designed a plan based on 

constraints and opportunities. 

- Significantly improved existing trail networks and contributed to an exponential growth of the 

Hong Kong mountain biking community 



- Implemented new trail working methods that were subsequently applied to territory-wide trail 

improvements and reduced user conflicts in parks 

- Improved dialogue between user communities through outreach and facilitation of community 

participation activities 

 

International Mountain Bicycling Association, USA 

Subject expert for a feasibility study for a large trail network project in Lincoln, Montana as part of the 

town’s rebranding strategy. Worked with the local chamber of commerce, the U.S. forest service, and 

the local community to evaluate resources, constraints, and opportunities.  

- Developed plan for the largest funded multi-use trail network in the U.S., currently under 

development 

- Increased potential for local business development and increased regional recreational tourism 

 

California Adventure Racing Association, California (nonprofit) 

Organized racing events, training events, and outdoor sports education events. Designed a 

championship point system for the west coast event organizers in the region.  

- Dynamized the sport of adventure racing by making it more accessible to a wider public 

- Designed event organizing patterns now used nationwide for adventure racing and multi-sports 

events 

- Increased participation in west coast competition events by 20% 

 

 

South China Morning Post, Hong Kong   2002-2008 

Art Director 

Oversaw the redesign and rebranding of the youth section of the largest English-language newspaper in 

the Asia-Pacific region. Significantly increased reader adoption by providing more engaging visual 

content. Produced daily youth newspaper used for educationational purposes and produced weekly 

teen magazine. 

- Spearheaded implementation of new production methods that optimized production efficiency 

and reduced staff input 

- Increased overall newspaper circulation by 20% after release, reaching more 100K daily copies, 

and helped maintain high advertising rates during the Asian financial crisis 

 

 

Education 

Master’s Degree in Art Direction, Graphic Design, and Digital Design 

ESAG Penninghen, Paris, France 

 

Languages: English, French 

 


